
(ii) Although both X and Y engage in the manu-
facture and sale of trucks, X’s truck business and
Y’s truck business are not the same business opera-
tions. Therefore, because Y’s acquisition of D does
not effect a combination of the same business opera-
tions as X’s acquisition of D would have effected,
Y’s acquisition of D is not similar to X’s potential
acquisition of D that was the subject of earlier nego-
tiations.

Example 7. Acquisition that is similar. (i) D is
engaged in the business of writing custom software
for several industries (industries 1 through 6). The
software business of D related to industries 4, 5, and
6 is significant relative to the software business of D
related to industries 3, 4, 5, and 6. X, an unrelated
corporation, is engaged in the business of writing
software and the business of manufacturing and sell-
ing hardware devices. X’s business of writing soft-
ware is significant relative to its total businesses. X
and D engage in substantial negotiations regarding
X’s acquisition of D stock from the D shareholders
in exchange for stock of X. Because X does not
want to acquire the software businesses related to
industries 1 and 2, these negotiations relate to an
acquisition of D stock where D owns the software
businesses related only to industries 3, 4, 5, and 6.
Thereafter, D concludes that the intellectual prop-
erty licenses central to the software business related
to industries 1 and 2 are not transferable and that a
separation of the software business related to indus-
try 3 from the software business related to industry
2 is not desirable. One month after D begins nego-
tiating with X, D contributes the software businesses
related to industries 4, 5, and 6 to C, and distributes
the stock of C pro rata to its shareholders. In addi-
tion, X sells its hardware businesses for cash. After
the distribution, C and X negotiate for X’s acquisi-
tion of the C stock from the C shareholders in
exchange for X stock, and X acquires the stock of
C.

(ii) Although D and C are different corporations,
C does not own the custom software business
related to industry 3, and X sold its hardware busi-
ness prior to the acquisition of C, because X’s
acquisition of C involves a combination of a signifi-
cant portion of the same business operations as the
combination that would have been effected by the

Section 446.—General Rule
for Methods of Accounting

If a taxpayer changes to claiming additional first
year depreciation for qualified property or qualified
New York Liberty Zone property placed in service
after September 10, 2001, during the taxable year
beginning in 2000 or 2001, is this change a change
in method of accounting under § 446(e) of the Inter-
nal Revenue Code? See Rev. Proc. 2002–33, page
963.

Section 472.—Last-in, First-
out Inventories

26 CFR 1.472–1: Last-in, first-out inventories.

LIFO; price indexes; department
stores. The March 2002 Bureau of Labor
Statistics price indexes are accepted for
use by department stores employing the
retail inventory and last-in, first-out
inventory methods for valuing inventories
for tax years ended on, or with reference
to, March 31, 2002.

Rev. Rul. 2002–29

The following Department Store
Inventory Price Indexes for March 2002
were issued by the Bureau of Labor Sta-
tistics. The indexes are accepted by the
Internal Revenue Service, under § 1.472–
1(k) of the Income Tax Regulations and
Rev. Proc. 86–46 (1986–2 C.B. 739) for
appropriate application to inventories of
department stores employing the retail
inventory and last-in, first-out inventory
methods for tax years ended on, or with
reference to, March 31, 2002.

The Department Store Inventory Price
Indexes are prepared on a national basis
and include (a) 23 major groups of
departments, (b) three special combina-
tions of the major groups — soft goods,
durable goods, and miscellaneous goods,
and (c) a store total, which covers all
departments, including some not listed
separately, except for the following:
candy, food, liquor, tobacco, and contract
departments.
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BUREAU OF LABOR STATISTICS, DEPARTMENT STORE
INVENTORY PRICE INDEXES BY DEPARTMENT GROUPS

(January 1941 = 100, unless otherwise noted)

Groups Mar.
2001

Mar.
2002

Percent Change
from Mar. 2001
to Mar. 20021

1. Piece Goods ------------------------------------------------------------ 492.1 490.6 -0.3
2. Domestics and Draperies -------------------------------------------- 597.8 583.6 -2.4
3. Women’s and Children’s Shoes ------------------------------------ 667.2 647.4 -3.0
4. Men’s Shoes ----------------------------------------------------------- 887.5 903.0 1.7
5. Infants’ Wear ----------------------------------------------------------- 632.5 624.2 -1.3
6. Women’s Underwear ------------------------------------------------- 563.5 563.7 0.0
7. Women’s Hosiery ----------------------------------------------------- 347.0 355.7 2.5
8. Women’s and Girls’ Accessories ----------------------------------- 560.3 563.4 0.6
9. Women’s Outerwear and Girls’ Wear ----------------------------- 419.5 401.0 -4.4
10. Men’s Clothing -------------------------------------------------------- 589.2 594.6 0.9
11. Men’s Furnishings ---------------------------------------------------- 619.4 607.3 -2.0
12. Boys’ Clothing and Furnishings ------------------------------------ 484.9 482.6 -0.5
13. Jewelry ------------------------------------------------------------------ 939.5 905.5 -3.6
14. Notions ------------------------------------------------------------------ 782.8 800.4 2.2
15. Toilet Articles and Drugs -------------------------------------------- 989.4 972.7 -1.7
16. Furniture and Bedding ----------------------------------------------- 646.4 630.0 -2.5
17. Floor Coverings ------------------------------------------------------- 630.7 616.3 -2.3
18. Housewares ------------------------------------------------------------ 771.7 756.2 -2.0
19. Major Appliances ----------------------------------------------------- 225.2 223.2 -0.9
20. Radio and Television ------------------------------------------------- 55.5 51.1 -7.9
21. Recreation and Education2 ------------------------------------------ 90.3 87.5 -3.1
22. Home Improvements2 ------------------------------------------------ 128.2 125.6 -2.0
23. Auto Accessories2 ----------------------------------------------------- 109.2 110.8 1.5

Groups 1 — 15: Soft Goods ----------------------------------------------- 604.7 591.8 -2.1

Groups 16 — 20: Durable Goods ----------------------------------------- 426.0 414.6 -2.7

Groups 21 — 23: Misc. Goods2 ------------------------------------------- 99.0 97.2 -1.8

Store Total3 ------------------------------------------------------------- 538.3 526.5 -2.2

1 Absence of a minus sign before the percentage change in this column signifies a price increase.
2 Indexes on a January 1986=100 base.
3 The store total index covers all departments, including some not listed separately, except for the following: candy, food,
liquor, tobacco, and contract departments.

DRAFTING INFORMATION

The principal author of this revenue
ruling is Michael Burkom of the Office of
Associate Chief Counsel (Income Tax and
Accounting). For further information
regarding this revenue ruling, contact Mr.
Burkom at (202) 622–7718 (not a toll-
free call).

Section 507.—Private
Foundation Transfers of
Assets

26 CFR 1.507–1, 1.507–3, 1.507–4, 1.507–7,
1.507–8: Special rules; transferee foundations;
liability in case of transfers.
(Also §§ 4940, 4941, 4942, 4943, 4944, 4945, 6033,
6043; 53.4940–1, 53.4941(a)–1, 53.4942(a)–3,
53.4943–3, 53.4944–1, 53.4945–5, and 1.6033–2,
1.6043–3(a)(1)).

Private foundation transfer of
assets; notification, filing, and other
implications. This ruling addresses a pri-
vate foundation’s responsibilities relating
to sections 507 and 4940 through 4945 of
the Code and its tax return filing obliga-
tions in sections 6033 and 6043 when it
transfers all of its assets to one or more
effectively controlled private foundations.
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